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Since 2005 BIDs have been appearing all over the UK resulting in positive change for more 
than 200 towns and cities. Over £300 million pounds of much needed funding has been 
generated as a result which has been used to make improvements to increase their appeal 
and profitability.

So what is a BID? A Business Improvement District (BID) is an initiative that is funded by 
the businesses located within the defined BID area. The revenue generated is managed by 
a BID Company, which is independent from the local governing body (Dudley MBC), which 
is invested in projects with the sole aim of generating more business for the companies 
involved.

These projects are in addition to any that DMBC are currently undertaking or planning, it 
is not instead of those undertakings or plans. BIDs establish baseline agreements with 
the local authority and other statutory service providers (Police, Fire etc.) regarding the 
current level of service provision in the area. As the BID projects are separately managed 
it means that they cannot be pulled at a later date if the funding is required elsewhere by 
the government, the money is completely protected. The net  revenue generated is your 
money and will only be spent on the agreed projects outlined within this Business Plan*.

BIDs are funded by a levy that is calculated based on the rateable value (RV). This levy 
can be between 1-3% and run for between 3-5 years. In Halesowen’s case the levy will be 
1.25% and will run for 5 years in order to create a sustainable future for the town (98% of 
BIDs have a 5-year term). 

* Dudley MBC has the duty to bill and collect the amount of the levy from each levy payer 
and then pay the funds collected to the BID Company.  For provision of this service, the 
Council has the duty to deduct a small sum to cover its costs in administering this service.  
The remaining balance is then paid in full to the BID Company.

WHAT IS A BUSINESS 
IMPROVEMENT DISTRICT 
(BID)?
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INDEX
Together our town 
will prosper...
Halesowen is one of the many hidden gems located within 
and near to the Black Country, offering space and facilities 
not only for trading purposes but for community cohesion 
opportunities. It is an important place for us all to work, 
relax and socialise. But we all know it could be improved, 
however to do so crucial investment is required. 

There is an urgent need to put Central Halesowen and our 
Town Centre firmly on the map by undertaking marketing 
activities, developing new visitor attractions, working with 
traders to capitalise on business opportunities, creating 
additional employment and making it a safer and cleaner 
place to work and live within.

Unfortunately the money required with which to do this 
will not come from local or central government, so it is up 
to us to make this happen. Just imagine if Halesowen had 
£600,000 to invest in making our town stronger, safer and 
more successful over the next five years. It doesn’t have 
to remain a dream, simply join me in recreating our town 
into a hub of prosperity and vibrancy.

As the Chairman of the Halesowen Chamber of Trade I 
am passionate about ‘buying local, keeping it local’ and 
looking for ways in which to keep our money within our 
town. The best solution is a BID (Business Improvement 
District), a concept that has proved to be successful in 
other towns all across the UK.

Our Business Plan aims to 
communicate why you should 
vote ‘YES’ in the forthcoming 
ballot. If we all stand united, 
the next five years will be an 
exciting and prosperous time 
for us all. Join me in looking 
forward to a more positive 
future for Halesowen Town 
Centre.
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Welcome
Every single one of us will play an instrumental role in shaping the future of Halesowen Town Centre 
which will inevitably affect the success of your business in the forthcoming future.  In order to give us 
the best chance of achieving this success we need you to vote YES to the formation of the Halesowen 
Business Improvement District (BID). 

The BID Proposal set out a five year strategic plan, from 2017 – 2022.   This will generate over £600,000 
that will be spent on improving our great town centre and the surrounding areas. All the funds that you 
as a business contribute (less a modest deduction for collection expenses by the Council) will be spent 
on generating awareness and attracting shoppers, visitors and businesses to the town so that we can all 
prosper together.

This business plan sets out how the BID will operate, your commitment and the benefits that you will 
receive from being part of this innovative and proven concept. 

In essence the BID will be funded by a levy based on the rateable value (RV) paid by all the businesses 
eligible in the BID area. This revenue will NOT be given to DMBC although they will collect it, it will be 
managed by the BID Company who will maintain complete control over the spending.
The revenue raised will be invested in;

• A Stronger Positive Image: To put Halesowen firmly on the map by developing a holistic      
  approach to marketing the town by investing in high profile marketing projects to promote   
  and encourage new businesses and key customer segments to attract more visitors.    
  Telling the West Midlands and beyond what a great place is Halesowen in which to shop,   
  do business and enjoy leisure – and above all a great place to locate your business.

• A Brighter More Attractive Place:  To tackle the local environment and enhance the    
  general appearance of Halesowen by offering a clean, safe and modern town     
  centre to be enjoyed morning, noon and night.
 
• A Thriving Business Hub: To entice new businesses to choose Halesowen as their first   
  choice business location by providing professional support in order to help them    
  succeed, employ local people and to invest in our town.

• A Visitor Magnet: To organise and host events that enable Halesowen to create a    
  reputation of being a fun, vibrant and an atmospheric town centre.

We are not alone in the BID process, in fact there are over 200 BIDs now operating successfully across 
the UK and which are currently making positive changes for their towns and cities.
We think that all the information you will need to make a positive decision can be found within this 
Business Plan, but if not don’t worry as you will have the opportunity to meet with a member of the 
Halesowen Chamber of Trade to discuss further.  Over the next few months up until the ballot in 
mid-June 2017, we will be talking to potential levy payers about what the YES vote could mean for our 
town.
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Why Do You Need 
A BID?
Your Achievements

Halesowen already possesses a reputation within the local area for bringing fun and engaging visitor 
attractions into the town. 

Delivered by the Halesowen Chamber of Trade (the members of which act entirely voluntarily and without 
payment), the annual Christmas Lights Switch-On attracts thousands of festive visitors to the town centre 
each year and has been doing so since 2004. The highly acclaimed Halesowen in Bloom event brings 
cheer to the town during the summer months and beyond and has twice won Gold awards.

The town has attracted the interest of the Halesowen and Rowley Regis Rotary Club, bringing the annual 
Black Country Street Fayre which attracts hundreds of visitors to the town and sporting events such as 
the 10K and 5K Black Country Road Races and Fun Runs bringing running enthusiasts together from 
across the country to Halesowen. Then there is of course the bi-weekly Farmer’s market that brings a 
rustic atmosphere to the town every other Saturday.

Working closely with the local officers from the West Midlands Police Service, crime in the town centre is 
being controlled to a greater extent than has hitherto be been possible with limited resources available. 
However, greater cooperation with the Police Service is now having an impact.

Over the past two years, some 25 new businesses have been established within the Central Halesowen 
area ranging from new shops through to newly established IT related businesses and various service 
sector businesses. Many of those newly established businesses continue to flourish but a few were not 
successful. It is possible that given the encouragement and professional assistance proposed to be 
offered by the BID, that some at least of those businesses might still be operating today.

Events such as the Christmas Lights Switch-On and the Black Country Street Fayre bring large numbers 
of visitors to our town. The Christmas Lights event itself brings in some 40,000 extra visitors in one day 
and the other events each bring several hundreds of additional visitors. Clearly Halesowen has much to 
offer and can continue to expand the events to the benefit of ALL businesses in the area, but without the 
additional funds that the BID can provide, these events cannot happen.
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Without a positive YES vote, 
nothing will change...

Why Do You Need 
A BID?

As businesses continue to shift away from 
the High Street and onto the purpose built 
shopping centres and e-commerce sites it 
is becoming increasingly difficult to survive 
and many once bustling areas are now sadly 
nothing more than ghost towns. 

In fact research shows that retailers on the 
high street have not yet managed to deliver 
a “positive story” for 2016, it therefore leaves 
no other option than to take action to reverse 
these trends or simply face decline and then 
failure.

The point at which you’re told something is 
inevitable is the point when fighting it becomes 
obligatory: before our town falls into a deathly 
silence, there is an urgent need not just to talk, 
but to do something, and that something is to 
vote YES to the BID.

PLEASE - VOTE YES

VOTEYES
FOR

HALESOWEN
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KEY AIMS AND 
OBJECTIVES
Enhance the perceptions of our visitors and 
prospective visitors to Halesowen by delivering a 
welcoming, safe and clean town centre environment.

Ensure that any barriers regarding car parking and 
accessibility are removed in order not to deter visitors 
to our town.

To increase visitor numbers and to raise the profile 
of Halesowen through targeted marketing activities 
and promotional campaigns to put the town firmly on 
the map.

To make Halesowen an attractive place in which to 
shop, conduct business and to find enjoyment through 
events and visitor attractions.

To encourage new companies to choose Halesowen 
as a destination to conduct business from through 
offering positive and professional advice and 
assistance.
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Faced with fierce competition from the glitzy shopping centres, Halesowen needs to create a fresh, 
modern and vibrant brand image. It needs to reinvent itself in order to attract visitors and actively 
communicate that we are here and what we have to offer. Without a clear unified marketing strategy, 
money is being wasted on businesses individually marketing their offering when a collective effort 
would return more dividends. By controlling the marketing activities centrally via the BID Company 
economies of scale can be achieved and more targeted promotions can be delivered.

Promote Your Town – by developing a strategic marketing plan to deliver high profile marketing 
campaigns to promote the town to attract shoppers, visitors, new businesses and developers. Using 
offline and online marketing activities including social media, regional press, radio and capitalising on 
PR opportunities to raise our town’s profile.

Share Your Story – through a unified approach a brand identity for Halesowen will be created that will 
be communicated via its own unique story capturing the interest of potential visitors and investors.

Get Connected – promote the convenience of shopping in Halesowen which is a hub for transport 
networks to the motorways, public transport and the ample provision for car-parking. By working in 
conjunction with the public transport providers we will communicate how easily, cost effectively and 
quickly our visitors can reach us.

A Welcome Information Pack – Using volunteers looking to gain invaluable work experience, a 
welcome information pack ‘Hello Halesowen’ will be created. This will focus on providing useful 
information on discounts that may be available for the local businesses and services on offer.

Loyalty Scheme - By integrating a loyalty scheme into the town it will assist in adding value and it 
is unlikely that shoppers will then look to conduct their shopping elsewhere resulting in keeping the 
money within Halesowen itself, promoting ‘Buy Local, Keep it Local’.

Information is Key – Valuable visitor data will be captured via a Customer Relationship Management 
(CRM) database which will be used in future marketing communication activities.

A Stronger Image

Projects &
Services
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Projects & 
Services

From time to time, Halesowen, like most 
towns and cities, is disfigured from pavements 
covered by chewing gum residue, from 
graffiti on walls and litter strewn corners and 
wasteland. 

This need not be a permanent problem - the 
BID working with Dudley MBC will enable us to 
enhance the appearance of our town making it 
a pleasant place to visit and work.

Greater Security – Investment would be 
made in CCTV around the BID area as well as 
potential security patrols making it a safer place 
for us to work and live in, as well as providing 
peace of mind for our visitors.

Cleaner Streets – A dedicated cleaning and 
maintenance service will enable our town 
centre to glean, resulting in a more pleasant 
place to be within.

Safe Haven – Working in conjunction with West 
Midlands Police a late night ‘safe haven’ will 
be created where visitors and staff during the 
evenings can feel safe and protected.

Positive Façade – Creating a positive image by 
keeping empty shops and business premises 
presentable by investing in smart shop frontage 
graphics.

Car Parking – The BID will be able to work 
closely with Dudley MBC on the trials to be 
carried out shortly on additional free parking 
time within the existing car parks in our town. 
This will also be an opportunity for the BID to 
seek improvements to the environment of the 
car parks thus enhancing the visitor experience 
when coming to Halesowen.

A Brighter Place
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Projects &
Services

A Thriving Business Hub

With more than 400 businesses within the BID 
area it is of paramount importance that we see 
a return on investment if we are to survive and 
thrive.

Premises Assistance – Support will be given 
to new businesses that are looking to establish 
their company in our town by identifying the 
correct site and type of premises required.

Professional Support – A Start Up Business 
programme BizMeUp will be developed that 
will provide professional advice and assistance 
in areas such as accountancy, marketing and 
legalities for those that are starting up and are 
relatively new to business.

Preferential Partners – A Procurement Hub 
will be created that will contain details of 
companies where businesses within the BID 
area can benefit from preferential rates for 
supplies that will be negotiated by the BID 
Company.

Business Plan Advice – Support will be 
available to assist businesses with the 
preparation and implementation of sound 
achievable business plans to ensure that they 
continuously thrive.

Financial Support – A service will be made 
available to help with the securing of loans and 
grants for new business start-ups to encourage 
companies to choose Halesowen as their 
launch location.

Landlord Forum – Aimed at engaging with 
Landlords to discuss challenges that arise 
as well as discuss issues and share ideas on 
how we can further develop and support the 
independent retail, service and manufacturing 
sectors.
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Halesowen already benefits from a plethora of visitor 
attractions, but we don’t always communicate beyond the 
local community. The BID would allow us to reach beyond the 
town’s periphery attracting a wider and larger audience.
A series of special events will be organised across the town 
centre to include those areas on the periphery. In addition to 
the existing events that take place, the following for example 
could be introduced;

- Treasurer hunts to suit seasonal variations, involving various  
  shops, businesses and in a variety of locations, not just the  
  Town Centre.

- More Specific Charity Events in conjunction with charities     
  nominated by local people.

- Town Centre events to reflect different times of the year

- Santa in Halesowen each Saturday with late night opening         
   during the festive period

- Radio roadshows

- Historic Treasure Trails to highlight the ancient origins of our  
  town and its cultural heritage. 

All of these can be provided either by the BID Company itself 
or in conjunction with local schools, community groups and 
church organisations..

A Visitor Magnet



11.

Your Levy

Some 40% of all levy payers in the Halesowen BID would pay less than £450 per annum (£1.20 per day), 
many will pay much less, e.g. some 15% will pay less than £150 per annum or just 41p per day.

The BID levy will raise approximately £600,000 that will be spent exclusively in the BID area over its 5 
year life. The amount of levy that will be required from each business will be calculated at 1.25% of their 
rateable value (RV). The below table provides an idea of the amount that you will be liable to pay.

Rateable Value Range Annual Levy @ 1.25% * Weekly Amount
£ £ £

Under 1,000 Up to 12.50 Up to 24p
1,001 to 5,000 12.52 – 62.50 0.24 – 1.20
5,001 to 10,000 62.51 – 125.00 1.21 – 2.40
10,001 to 12,500 125.00 – 156.25 2.40 – 3.00
12,501 to 15,000 156.26 – 187.50 3.01 – 3.61
15,001 to 25,000 187.51 – 312.50 3.61 – 6.01
25,001 to 50,000 312.51 – 625.00 6.01 – 12.02

50,0001 to 100,000 625.01 – 1,250.00 12.02 – 24.04
100,001 to 200,000 1,250.01 – 2,500.00 24.04 – 48.08

With the average business paying only 93p per week you simply have to ask yourself if your company 
could achieve everything that is set out in this Business Plan with the same weekly budget. There is no 
doubt that the answer is no. It is important to understand that DMBC will not be funding these projects, 
the only way that these positive steps will be taken is if you vote YES.
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The five-year budget plan shows how far your financial 
contribution will go in terms of making a significant positive 
difference, one that is unattainable working in isolation.
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19% 
Stronger Image

24% 
Brighter Place

16.8% 
Thriving Business

19.8% 
A Visitor Magnet

12% 
Overheads

3.7% 
Levy Collection Costs

4.7% 
Reserves

Finance Details
Notes On Projections

1. The statistics upon which these projections are based 
are reasonable estimates but which may vary when the 
true income and expenditure has been established.

2. The actual amount of the levy income will depend 
upon the amount collected by Dudley MBC and passed 
to the BID Company. The costs of administration are 
shown in the levy collection costs section. 

3. It is anticipated that some of the businesses both 
within the area of the BID and externally, will wish 
to make contributions on a voluntary basis. It is not 
practicable at this stage to add in anticipated figures on 
the basis of anticipation. However, those contributions 
that are received will be spent either at the discretion of 
the BID Board or as stipulated by the donor.

4. The costs of employees is partly covered in the 
overheads section for the normal day to day running 
of the BID Company, but appropriate additional 
proportions are also included in the costs of each of the 
various projects to reflect their true cost.

5. The BID Company must by law spend all of the levy 
income during the five-year life of the BID and so any 
reserves built up over the time must be allocated and 
spent before the 31st July 2022. The annual allocation to 
a reserve fund is to meet unexpected contingencies over 
the life of the BID.

6. The allocation of funds over the four main project 
heads is at this stage purely arbitrary and may vary 
as the activities of the BID Company commence and 
progress.
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The streets that fall within The Halesowen BID area cover not only the Town Centre but also the 
surrounding areas and consists of more than 400 companies in total. The BID area was defined 
geographically to include the core of the town and the peripheral areas.

- Andrew Road (Car Park and Day Centre)
- Birmingham Street
- Bromsgrove Road (including Shenstone        
   Trading Estate
- Bull Ring
- Cornbow Centre (Hagley Mall and Queensway         
   Mall)
- Dudley Road (Halesowen College Annexe and     
  Numbers 5, 5a & 11)
- Earls Way
- Furnace Lane (Earls High School)
- Grammar School Lane (Borough Court)
- Great Cornbow (including Fountain House)
- Hagley Road (from Lidl Supermarket towards    
   the town centre)
- Hagley Street

- High Street (including Plaza Mall)
- Laurel Lane (Neville House and Halesowen        
  Police Station)
- Little Cornbow (including Zion Church Centre)
- Mill Lane
- New Road (Trinity Point)
- Peckingham Street
- Pool Road
- Queensway (including Maybrook House)
- Rumbow
- Stourbridge Road (2 & 10 Hales Court and        
   Church Court)
- Summer Hill (1, 49 & 51)
- Vine Lane
- Whitehall Road

BID Area Map
BID Area
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The Levy Rules

The BID process is governed by Government Legislation of 2004 which outlines the rules and 
regulations under which the BID ballot must be carried out and the framework which the BID must 
operate.

The rules of the BID levy are as follows:

The BID levy will be fixed at 1.25% of rateable value (RV) using the 2017 rating list as at 1st August 
2017.

The term of the BID will be for a period of 5 years from 1st August 2017. At the end of the term a 
renewal ballot must be held if businesses wish to continue with the BID.

The BID levy will be applied to all ratepayers located within the BID area.

All new properties entering the rating list after 1st August 2017 will be levied at
1.25% of the RV when entered in the rating list.

Any levy payer vacating a property during the year will only be liable for the levy for the period
during which they are in occupation and based on the equivalent daily rate.

Vacant properties, properties undergoing refurbishment or being demolished will be liable for
the BID levy, payable by the owner or registered business rates payer.

The BID levy will not be subject to the Small Business Rate Relief Schemes, service charges paid 
to landlords, business rates exemption, reliefs, discount periods or any schemes in the National 
Non-Domestic Rates Regulations 1989.

The levy is not subject to VAT.

 The BID Board will agree on an annual basis whether the levy will assume a growth rate for
inflation and if so this will be applied on 1st April each year.

Dudley Council is the only authorised body allowed to collect the levy which is done on
behalf of the BID Company.

The BID funding will be kept in a separate BID account and transferred to the BID Company.

The BID Board will meet a minimum of six times per year.

The BID Company will produce a set of annual accounts which will be made available to all
Company members.

BID staff will be appointed and will work with the appropriate agencies to deliver the activities
as agreed in the BID Business Plan.
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Your BID Company
The Halesowen Town Centre BID Company will 
deliver the BID, NOT DMBC. The BID Company will 
be governed by a Board of Directors who will be 
directly accountable to you, the BID levy payers.

The Board of the BID Company will be 
representative of the make-up of the business 
community within the defined BID area and 
principle business sectors. To ensure that the BID 
is established effectively, the members of the BID 
Development Team (see the adjoining table) will 
serve as an interim Board until such time as, (within 
the first three to six months) a full Board of Directors 
with clearly defined terms of reference, can be 
elected and brought into place.

The BID Company is a ‘Not for Profit Company 
Limited by Guarantee’ and therefore any surplus 
funds must be spent during the agreed 5 year 
term of the BID on the delivery of the services and 
projects agreed by you in conjunction with the Board 
of Directors.

The BID Company will appoint a Town Centre 
Ambassador (see page 17) whose role will be part 
town centre manager, part business adviser, part 
publicist and part events organiser and sponsor.

The Town Centre Ambassador will be responsible for 
implementation of the initiatives both originated by 
him/her and also as directed by the BID Company 
Board and Working Group.

The Ambassador will be responsive to calls from 
traders and businessmen and women and will 
ensure that all businesses are visited on a monthly 
basis to obtain feedback on the work of the BID and 
to receive proposals and suggestions from those 
same sources.

He/she will also be responsible for identifying rev-
enue-raising opportunities either through events 
in the town or from donations secured from local 
businessmen and women.

The Interim Senior Board Members will be:

• Barry Wheeler (BID Development Manager)

• Wayne Edwards (Chairman of The BID & The     
   Halesowen Chamber of Trade)

• Eve O’Connor (BID Secretary & Secretary of 
Halesowen Chamber of Trade)

• Tony Billingham (Legal Iiasion & Member of         
  Halesowen Chamber of Trade)

• Stephen W Jones FCA (Finance & Accounts &      
  Treasurer of Halesowen Chamber of Trade) 

• Other members will be listed on the website:
  www.halesowenbid.co.uk

Senior Board Members
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The Ambassador

• Promotion of Central Halesowen as a 
great place to visit to the widest practicable 
community including areas such as Quinton,   
Harborne, Bartley Green and others.

•  Use of social media and press, radio and other 
opportunities to promote Halesowen.

• Be an advocate for ALL businesses within 
Central Halesowen to promote their interests 
e.g. via landlord consultative groups.

• To nourish and encourage newly estalished 
businesses with financial and business 
management advice and where appropriate, 
support.

• Promoting Halesowen to newly recruited 
employees of businesses in the town, as an 
attractive place in which to live with a town 
centre providing good shopping, leisure and 
pleasure opportunities.

• Initiate events not just in the town centre but 
also on the periphery so that the more outlying 
parts of Central Halesowen feel the benefits of 
the events.

• Maintain regular communications with traders 
and businesses both by personal contact, 
preferably on a monthly basis and by regular   
publication of newsletters.

• Maintain a BID Web site with up to date infor-
mation and useful hints and practicable sug-
gestions for business improvement as well as 
detailed information of developments taking 
place both logistically and practicably.

• Prepare a ‘Business Charter’ for the town and 
seek to recruit all traders and businesses to its 
principles and practices.

• Open up contacts with appropriate members 
and officers of Dudley MBC, with the constitu-
ency MP, with trade and business organisations 
and other appropriate bodies.

• Gain membership of the Black Country 
Chamber of Commerce and partake in the 
activities of that body including attendance at 
conferences, exhibitions and seminars organised 
by that body.

• Join the British BIDs Association and seek to 
establish contact with the other BIDs in nearby 
towns.

• Establish contacts with the local schools, 
Halesowen College, Halesowen Civic Society, 
Halesowen and Rowley Regis Rotary Club   
and other local organisations and encourage 
active participation by them in the town’s 
activities.

• Encourage participation of Halesowen traders 
and businesses in the Annual Halesowen In 
Bloom entry and similar events.

• Other activity as the role develops of the 5-year 
life of the BID.

The role of the Ambassador will evolve over time but will be expected, at least initially, to cover 
these main heads – 
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Your Vote
By now you should be fully aware of what the BID proposals are and what a positive impact it can 
make to Halesowen Town and your own individual businesses. All that’s left to do, is to vote YES.

From 14th June 2017 to 4.00 p.m. on 12th July 2017 you will be able to cast your vote in a formal 
ballot which will be conducted by the Electoral Reform Society and will be a postal ballot.

All defined ratepayers will be entitled to one vote per hereditament (item of property), if you occupy 
more than one hereditament you will receive additional ballot papers.

Any ratepayers that have been exempt from paying the BID levy will not be eligible to vote. You will 
be able to appoint a proxy to vote on your behalf if required.

2nd May 2017 – Your notice of ballot will be issued

14th June 2017 – Your ballot paper will arrive

4.00 p.m. on 12th July 2017 – Deadline for votes

Your Communication

Gaining a successful outcome is but the start to what promises to be a fantastic opportunity for us 
all. We understand that effective communication is equally important in order to gain your 
continued support especially when it comes to informing you of the projects we will be working 
on and the success that is being achieved, after all you will naturally expect to see return on your 
investment.

Therefore the BID Company will strive to communicate via:

• Annual General Meetings
• Business Briefings
• Press Releases
• Email Updates
• One to one meeting (on request)
• Website Information and Social Media Feeds
• Quarterly Newsletter
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Your Consultation
We have been consulting with businesses in a number of ways over the past year in order to gain your 
views to assist us in shaping your BID Business Plan.

The Research
An initial survey was conducted from March to July 2016 which involved all the business properties 
within the proposed BID area. A multi-faceted approach was undertaken which included face-to-face 
meetings, a survey, workshops and contacting key personnel within remote businesses.

The Purpose
The survey sought to;

  Confirm the contact details of the decision makers
  Advise and inform you of the BID proposal made by the BID Development Team
  Determine the extent of knowledge you possess of the BID process and the implications
  Inform you of the benefits a BID could bring to Halesowen
  To obtain your views as to what you would like the BID to achieve
  To gauge the extent of your support for the BID  

The Results
In total 115 of you were interviewed which communicated an overall positive result;

50
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00

Indicated a 
‘YES’ Vote

Indicated 
a probable 
‘YES’ Vote

Indicated 
a possible 
‘YES’ Vote

Indifferent Indicated a 
‘NO’ Vote



Frequently Asked 
Questions

20.

Is this just another initiative by Dudley Council?
Not at all. The BID is controlled and managed by local businesses that are paying the levy. The BID 
Company will be responsible for the delivery of all the BID projects and will be managed by a Board 
comprising local businessmen and women. The Board is entirely independent of DMBC.

Isn’t this what we pay Business Rates for?
No. Business rates are collected by DMBC and are then shared with national government. DMBC 
spends its share on services that they are legally obliged to provide to all the citizens of the Borough.
The services and projects that a BID provides are always additional to those provided by the public 
authorities, however it has to be recognised that as is common with most councils, DMBC has very little 
funding available for any expansion of its current services.

Are BIDs just a way for Councils to save money?
BID money can only be used to carry out services and projects that are additional to those DMBC is 
legally obliged to provide. In addition to the BID Business Plan being approved, the current services that 
are being delivered by all the public agencies, including DMBC, police and the Fire and Emergency 
Service, are baselined and benchmarked and these services have to be maintained.

Can I be certain that the BID Company will deliver the projects and services set out in this Busi-
ness Plan?
The BID Company is focused on delivery of the services and projects contained within this Business 
Plan. The plan provides for regular reporting to members of the progress it is making on the various 
projects and services promised in the Business Plan. Once approved, the Business Plan is legally 
binding by the BID Company.

Isn’t this a bad time to be asking businesses for more money?
With the continuing pressure of competition from many sources, there really is no better time to be
taking this initiative. For a fairly modest contribution, businesses can benefit from £120,000 per annum 
being invested into the Halesowen Town Centre business environment.

Do BIDs really work?
There are over 200 BIDs around the United Kingdom and most are proving very successful in promoting 
new business opportunities to the extent that many are in their second or even third terms – a few are 
even in their fourth term.

Will a BID be good for Halesowen?
We have a beautiful, modern, bustling town centre but with the right level of investment that a BID can 
bring, Halesowen can move forward even more with enhanced confidence into the future.



Other Successful 
BIDS
Still unsure, well don’t just take our word for it. With over 200 towns and cities already operating as a 
successful BID they surely can’t all be wrong, and with some in their fourth term hopefully you will see 
the benefit of joining them by voting YES.

Just some of the BIDs already operating within the Midlands ….

• Bilston
• Birmingham x 11 (including Moseley and Colmore Business District)
• Coventry
• Lichfield
• Redditch
• Royal Leamington Spa
• Rugby
• Shrewsbury
• Solihull
• Stratford upon Avon
• Sutton Coldfield 
• Worcester
• West Bromwich
• Wolverhampton

21.

What Happens If You Vote No?

Nothing will change.

Dudley MBC will continue to provide the current level of services to the area, although with 
increasing constraints on the funding for those services, even they may be further reduced in the 
coming years.

Thus without the introduction of the BID for the Central area of Halesowen, no improvements in 
current facilities or promotion of our town are likely and indeed may deteriorate.

VOTE YES FOR POSITIVE CHANGE



CONTACTS
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Barry Wheeler – BID Development Manager.
Mobile - 0777 800 4950
Email – barry.wheeler@blueyonder.co.uk

Wayne Edwards – Chairman Of The BID
Mobile – 07903 315053
Email – wayne@Less4officesupplies.co.uk

Tony Billingham – Legal Liaison 
Mobile – 07860 602475
Email – admin@lapalhouse.co.uk

Eve O’Connor – BID Secretary
Mobile – 07787528771
Email – eve@cornbow.co.uk

FIND US ONLINE
Website - www.halesowenbid.co.uk

Facebook - Halesowen BID

Twitter - @halesowenbid

Instagram - @halesowenbid

Linkedin - Halesowen BID
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CALL US
0121 794 22535 1



CONTACT US
For further information:

   Visit - www.halesowenbid.co.uk
E-mail - info@halesowenbid.co.uk
    Call - 0121 794 2253


